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LOGO RATIONALE

MATTHEW ALLEY  •  2016 LOGO DESIGN

Using my Apple Pencil, I sketched out different 
variations of my initials ‘M’ and ‘A’. In the last 
page of this presentation, you can see the 
further development of the logo sketches. 
I have  incorporated the current color scheme 
from my website to see how they would 
translate in the Hex values. Below are three 
rationales explaining my design process.

LOGO CONCEPT 1
After sketching with my Apple Pencil, I brought the PNG file into Adobe Illustrator and 
did a simple image trace so certain elements could be scalable if needed. I was really 
drawn to this particular sketch and liked how free-flowing the design was. Almost like 
an inked stamp. I decided to keep the sketch as is and manipulate the sharp curves of 
the image trace to soften it. Particularly the inside of the ‘a’ and the arches of the ‘m’. I 
think this logo could work in multiple sizes and really work as part of a branding icon. 
Especially on both light and dark backgrounds.

LOGO CONCEPT 2
I wanted to find a visual way to connect the initials in the name and use them as design 
elements. After using the Futura font family, I was able to connect the two initials 
leaving a diamond shape connection. Working with my current color scheme I was able 
to develop nice contrast between the connecting diamond and letters. When the logo 
would appear in a solid black color, the diamond would disappear. But when it would 
appear in a color, say yellow or deep blue, the diamond would turn to 50% of that color. 
This transparency could really open up some good possibilities when developing 
branding material such as brochures and leave-behinds.

LOGO CONCEPT 3
I like the play on symbolism in this logo. I actually have a pair of wooden letters on my 
desk at work that are an M and @ symbol. I use it as a name marker and it’s so 
interesting to see how many people understand what it says. Using the letter M and the 
sound of the @ symbol together, it actually says “Matt”. I kept the M next to the @ 
symbol but made sure the circle encompassed both. Keeping them as a circular icon or 
brand marking. This concept has a similar hand-drawn feel like Concept 1.
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FRONT

“LISTEN TO 
YOUR MOTHER...”



ENVELOPE FOLD WITH STICKER

“DON’T RUIN IT!”



ENVELOPE OPEN

“DON’T RUIN IT!”

USE A 
COASTER
PLEASE :)
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DIE CUT






